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1. Answer the following questions as directed :
‘ 1x10=10
wore Al eEIRT o ST Tes e

(a) The words used in an advertisement
referred to as

(i) data
(ii) artwork
(iii) copy
(iv) text
(Choose the correct answer)

Contd.



(b)

(c)

Relsive 97T @ =9 & 1wl A2
(i) o
(ii) =
(i) COIl
(iv) T A :
(5% Tewchr AR Tlerear)

Advertising contributes to

(i) economic growth of society

(i) national capital

(iii) power of marketing firms

(iv) chaos in the already congested

marketplace
(Choose the correct answer)
feisic SRl Gl
() e feres g
(i) =% "

(i) IO AR #fE @
(iv) =< o[l e TTRFR GF TTEEE
AR
i3 Teseh! Ak Tfer)

One of the most effective methods for
advertising a product is to compare it
with competitive offerings.

(Write True or False)

ARSTAINICT SORCEIRN T 596 Tl S 0
Reaiof “afe (7 «F Goige wiifzel |
(9% g% f773))
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(d) Products are purchased for the benefits,

(e)

(9)

(h)

it offers to the customers.

(Write True or False)
T FU I DI (T R (Ol BT A
3 | (o7 7 qo% &)
Write the full form of AIDA.
AIDA F 5=5f (81 fovit |

Write the full form of TRP.
TRP I ™) olC5! foa |

Advertising can be used to sell
(i) products
(i) services
(iii) ideas
(iv) All of the above ‘

(Choose the correct answer)
AW ?
) T
(i) <
(iii) €=
(iv) ST GIBCHLDI

(TF TGO AR Bereay)

The first American ad agency was set
up by
(i) Gutenberg
(i) Volney Palmer

4 (Sem-5/CBCS) COM HE 3 (ADVT)/G 3 Contd.



()

(iii) Kuleshov
(iv) E. S. Porter
(Choose the correct answer)

oo SIGIRGE R@tel 7 FoH R
() eme

Consumer jury technique is adopted

for

(i) print media

(ij) direct mail

(iii) broadcast mail

(iv) All of the above
(Choose the correct answer)

FoiR Bris A&fs AT T4 =
(i) = MR A
(i) oorF (N o[

(i) AR TR A
(iv) @~ SHIFLD!
(B Tewh! AR TS
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Advertising means
(i) market

(i) television

(iii) services

(iv) publicity

(Choose the correct answer)
et e

(i) <T@
(i) T
(iii) Gl
(iv) o
(AP Tech! R Tfersar)
Briefly answer the following : 2x5=10
woTe AP 53CF Ted &l ¢

(@)

What is advertising ?

Reaiol M 2

What is media selection ?
Ngws [oa i &2

What is emotional advertising ?

SiEeGRe Reei e &2

What is advertising theme ?

Reaer@ o1 [ W &2
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(e) Give a brief note on full-service
advertising agency.

Af-CRR et eg [ sues fral |

3. Write short answers to any four of the
following : 5x4=20

T Rz ofabre 59 Tes fra g

(@) Discuss the qualities of a good
advertisement copy.

¢ Tex R (G Faeg sces 41|

(b) ertf: a note on advertising on social
media.

AN Nroig Reareing SoiTe BT (GBIt 14t |

(c) Explain the objectives of advertising.

Reatofmg T esige i 41 |

(d) Write about advertisi'ng audit.

fReatom siffmet st fora
(e) Discuss the recent trends in
advertising.

IS Raieiag Gleld 21K® ST a1 |

(/ What are the advantages of online
marketing ? Discuss.

e qERT JRAER 5 &2 ScEba S
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Write long answers to any four of the

following : 10x4=40

wo Rzl SifanIe I2ee Ted ol g

(@) What are different types of advertising
agencies and how do they differ from

one another ?

i ereRe ReateH AR [ o @2 Rei=A
FAFIER ZOR 711 ol [ e 4L

(b) As advertising manager of a firm selling
cars, give reasons for your demand of
twenty per cent increase in advertising

budget.
ﬂﬁﬂf@ﬁ@%wmﬂ%ﬁ@fﬂﬂﬁﬂmmﬁ
gﬁﬁwwmz@%ﬁﬁwmqﬁawmw

wesfia |

(c) What are the major types of advex:tiging
media ? Explain their characteristics.

ﬁ%wﬁwwmm«wﬁs?m
TR S 9

(d) Discuss the nature¢ an
advertising.

Breaioia eigfs o @g e F
Contd.
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(e)

(g9)

How do the legal aspects influence in
advertising ? Explain.

Wi aferiz Rerine esie e gor Rer
(T2 JBNL forall |
Explain the growth of advertising

industry and write a short note on
future of advertising in India.

Reaiom SomeR Rerk R o, 5o
SireaEe [elom SREred oo FI ol |

Explain the functions of advertising
agency.

ol AZN aﬂzx’ﬁﬁﬁmw 34

(h) What are the common advertising
appeals ? Discuss it.

st AIFe SEPE [ [ 2 St 71 |
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